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LUX Partners

LUX partners have a unique opportunity to collaborate with
our main editorial and creative team to create content that sits
seamlessly in the magazine.

Partners receive bespoke coverage, with optional covers and
private distribution to their key markets at the world’s most
celebrated destinations and events. Please see Partnerships
section for more detail.
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Featuring:

GUCCI’S SOUL

JOHN AKOMFRAH AT FRIEZE
KERING’S VISION

BIVER ON LUXURY
LUXURY LIFESTYLES MAGAZINE YANA PEEL ON ART

Thomas Keller ¢ Massimo, Bottura
Alan Lo ¢ The new art patrons .



LUX is a showcase for
experiencesincluding art,
design, homes and
luxury goods




LUX features contributions

by the world’s class-leading
design and thought-leaders,
established and emerging




FROM THE EARLY STAGES
OF ANDERMATT SWISS
ALPS, SUSTAINABILITY HAS
BEEN A KEY PRIORITY
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“INCREDIBLE CREATIVITY IS
UNLEASHED WHEN WE PUT OUR
CRYSTALS IN THE HANDS OF
THE WORLD’S GREATEST DESIGN

Lux STYLE

Trussardi is a typical Italian !

story: a family-owned global

fashion house that has

successfully reinvented itself y

for the contemporary era. :

The company’s president

Marialuisa Trussardi tells _

LUX Editor-at-Large Gauhar " /
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Our audience

LUX is the only editorial magazine created for the global UHNW
market. We are storytellers, not salespeople, and we have the trust of
ourreaders through ourinformed and intelligent content. LUX readers
are influential global UHNW individuals. LUX is their world.

Distribution
Circulation including news stand, VIP, events and partners (private
banks, luxury brands, etc): 40,000-50,000 (depending on individual

partners)

Global readership: 250,000

58% HNWIs 32% UHNW Is

Interests M e n

73% Art
78% Fashion 5 4 C)/
83% Travel O
52% Timepieces and Jewellery

76% Owns more than one wo m e n
r rt

69 % (E:v?r?}sg?crizrri luxury and/ 4 6 O/O

45% Europe & UAE

35% Asia
20% N and S America




Advertising

Page Rates

Right hand page, first 25%: £10,000
Right hand page, run of book: £7,500
Left hand page, first 25%: £7,500
Left hand page, run of book: £5,000
DPS, first 25%: £12,500
First two DPS: £15,000
Inside back cover: £10,000
Outside back cover: £15,000

Usually sold in combination
with broader editorial partnerships



+ ¥ Alan

Partnerships

LUX works with suitable partners to create editorial content
withinthemagazineandonline.Partnercontentiscreatedbyour
editorialteamandrunsseamlesslyalongtherestofoureditorial.

Partnerships typically involve LUX creating between 4 and 16
pagesofbespokecontentperissue.Thesearemagazinefeatures,
stories built together around partners’ key messages,which are
editorial, not advertorial, in tone. All content also appears on
the LUX website, lux-mag.com, where we can also run more
newsworthy updates on partners’ stories.

Partners benefit from LUX’s brand, reach, and distribution: a
formidable partnership with one of the world’s most respected
media luxury brands, telling their stories on our pages.

We also work closely with an exquisite social media partner
to offer, as an option, suitable influencer amplification of our

beautiful messages.

Partnership rates on request: please contact kitty.harris@lux-mag.com




Specifications

Issues Published Ad Material Copy Date
Summer 2018 — The Design Issue 10 April 1March 15 February
(launched at Frieze NY)
Autumn 2018 — The Design Issue 15 September 1 August 15 July
(launched at Frieze London)
Winter 2019 - The Influence Issue 1 December 15 October 1October
Summer 2019 - The Style Issue 10 April 1March 15 February
(HXW |in mm) Trim Size Bleed Size
Full Page 297 x 230 307 x 240
Double Page Spread 297 x 456 307 x 480

Please ensure the Advertisement material (CD-Rom or Email) and high quality Please use 100% Black as a single colour (ie 100% Black) instead of
colour proof reaches us within the set time frames. Kindly advise on any special 100% Black in full colour CMYK (ie. 100% Yellow, 100% Magenta, 100%
materials or colours to be used. Black and 100% Cyan).

1. All images should be high resolution digital files (TIFF, EPS, PDF, JPG OR Materials should preferably be supplied as a print-ready Adobe lllustrator

JPEG) in 300 DPI and CYMK format. or Adobe In-design PDF file with crop marks and bleed with all the text
outlined and the pictures attached. Please embed all fonts within the file.

2.When exporting files to PDF, you MUST select the colour profile destination

to “Coated FOGRA39 (I1SO 12647-2:2004)”.

3. Please provide all materials with a 5mm bleed on all edges. High quality
colour proofs must be provided. Any advertisements that do not include a full
colour proof will be published as per the materials supplied in the CD-ROM
email and at the advertiser’s risk. No colour adjustment will be made.

480 mm 240 mm

297 mm
307 mm
297 mm
307 mm
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LUX Magazine

info@lux-mag.com
lux-mag.com

For advertising and partnership
enquiries, please contact
Kitty.harris@lux-mag.com

LUX - Luxury Lifestyles Magazine
Luxury Magazines Publishing Ltd
1-4 Argyll Street
London W1F 7LD
United Kingdom



